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What you should know about Long-Term Care

June 2002

|mproved Consumer Knowledge, Acceptance
of Long-Term Care Unvelled by New Field Pall

A recent Field Poll onlong-term care commissioned by
the CaliforniaDepartment of Health Services California
Partnership for Long-Term Care offers someencouraging
newsfor theinsuranceindustry. Thethirdinaseriesof state-
wide surveys conducted with over 1,000 Californians by
the Field Institute showed that consumer knowledge and
acceptanceof long-term careinsurance policieshasimproved
since 1994.

WhiletheField Poll pointsto agenera lack of con-
sumer preparednessregarding thiscostly financial and emo-
tional issue, it dso showsanoverdl
decrease, compared to previous
studies, in the number of consum-
erswho bdievelong-term carepoli-
ciesaretoo expensive. Evenmore
importantly, it pointsto grester trust
of insurance companies and im-
proved perceptionsregarding the
quality of policiessold. All of this
may explainwhy respondentswere
5 percent morelikely to be considering along-term care
policy purchase than they were seven yearsago.

Resultsaso point toindicationsthat individualsmay
betaking more persond responsibility regarding thefuture
need for long-term care. Whileamost onequarter of those
surveyed said their children or family would providethecare
or help pay for it, morethan half have given thought to pur-
chasing insuranceto pay for long-term care. In addition,
therewasan 8 percent decreaseinreliance on thegovern-
ment to create aprogram to pay for long-term care costs.

When comparing the 2001 resultswith theresultsof the
same Field Poll taken in 1994, some interesting trends
emerged:

...more than
half have
given thought
to purchasing
insurance to
pay for long-
term care.

Therewasan 8 percent decrease among those cit-
ing thecost of along-term careinsurance policy istoo much
(from 60 percent in 1994 to 52 percent in 2001)

5 percent moreof the Cdiforniapopulaionisgiving
thought to purchasing insuranceto pay for long-term care
(66 percent in 1994 had not given thought compared to 61
percentin 2001)

A 10 percent decrease was noted in those citing
long-term care insurance companies cannot betrusted to
pay the benefitsthey promise (from 44 percent in 1994 to
34 percent in 2001)

5 percent lesscited that thereredly aren’t any good
policiesthat would completely meet their needs (from 28
percent in 1994 to 23 percent in 2001)

26 percent of therespondentsstill think chancesare
they will never needlong-term care, so buying insuranceis
not redlly worthit

4 percent more say their
family assets and incomewill be
enough to pay for long-term care
should it be needed (from 29 per-
centin 1994 to 33 percent in 2001)

Therewasan 8 percent de-
creaseinthebdlief that thegovern-
ment will eventually createapro-
gram paying for long-term care
costs (from 22 percent in 1994 to 14 percent in 2001)

Therewasno changein the percentage of individu-
als(24 percent) that say their children or family would pro-
videthecareor help pay foritif itisneeded

Whileaveragenursing homecarecostsin Cdiforniacan
soar well beyond $50,000 per year, only one out of five
respondentsisawareof thisreality. Thisfinding suggests

Only one out
of five re-
spondents is
aware of the
average cost
of a nursing
home stay.




thereisasignificant gap between the perceived costsand
thetrue costs of long-term care.

Not only do respondentsunderestimatethe cost of care
but they al so hold misguided expectations. The mgjority
of respondents (over 55

veyed believethat they havelessthan a25 percent chance of
being admitted to anursing home. Statistically, however, al-
most 50 percent of individual s65 and ol der will spend some
timeinanursangfacility. Thenumbersareevenmoredarming

when broken out by ethnicity,

percent) with privatehedth with Asians, African-Ameri-
insurance either believe | Download the Field Poll cans, and Latinosshowing a
thettheir policieswillcover | summary - logon to the ‘ markedly higher level of de-
long-term careor areun- Partnership Web sitel! re nid.

certain. Thefactisthat al- —— Cog, distrust, aper-
most no health insurance www.dhs.ca.gov/cpltc — ceived lack of need and lim-
plan coverslong-termcare Ited cong derationwereamong
for an extended period of themost often cited reasons

time, demonstrating that asignificant number of Califor-
niansareliving under thefa sesecurity that they havelong-
term care coverage.

Only oneout of ten of those polled haveinvestedina
program to cover the costs of thiscare. That low level of
preparednessisbest explained by asmilarly low expec-
tation of need. Nearly half (44.9 percent) of al those sur-

why respondents do not invest in long-term careinsurance
programs. But thefindingsa so point to cultura issues. Among
Asian and L atino respondents, for instance, thereisahigh
expectation that their children or other relativeswill provide
or help pay for the costs of long-term care.

For moreinformeation about thisField Pall, pleaseemall
the Partnership officeat cpltc@dhs.ca.gov.

Agent Advisory Group

The Partnership’s Agent Advisory Group offersaforum for agentsto
exchangeindustry information. If you have sold morethan 20 policies,
wewould liketoinviteyouto participate. To

r find out more, log on to our Web site at
5 ‘1 www.dhs.ca.gov/cpltc and reference Agent
Tools & Resources. To join our Advisory
‘ \ | Group, please contact Jack Sandersat (916)

323-4253 or e-mail jsanders@dhs.ca.gov.
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